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We are delighted to present our 
annual report. Inside, we share 
accomplishments during a milestone 
year for the Anglo American Foundation 
(‘the Foundation’) as we set out our  
new mission to empower young people 
to create a greener, fairer future.
Covering a portfolio of 26 grants in 12 countries, over 
the following pages we evidence how our funding of 
$28.5 million(1) delivered a positive and lasting impact around 
the world, in turn impacting the lives of more than 150,000 
people(2). As we transition to our new strategy (introduced on 
the following page), this report looks back on progress made 
against our previous strategic priorities.

— Learn more about us at www.angloamericangroupfoundation.org/

(1) �Includes currently implemented and approved grants.	
(2) �Includes 73,423 reached by Anglo American’s Ambassadors for Good  

employee volunteering programme – see pages 10–11. Excludes those 
assisted via donations to the front-line Ukraine humanitarian response  
via the Disasters Emergency Committee and the Salvation Army, as well  
as donations to Gift of the Givers for its South Africa flood response.	
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About us
Through our new mission focused on youth 
empowerment, we address three strategic  
priorities. These priorities are interdependent, 
which is why we take a holistic and participatory 
approach, working closely with our partners  
and young people themselves.
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Health and well-being
In 2022, in partnership with Anglo American, we pledged to invest in digital 
solutions to fight against AIDS, TB and Malaria and joined forces with the  
Staying Alive Foundation to help deliver MTV Shuga, an award-winning  
campaign to improve young people’s sexual and reproductive health. 
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Ambassadors for Good
As Anglo American’s employee volunteering programme, Ambassadors for 
Good co-creates and delivers projects that drive meaningful change.
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Registered under the Charity Commission for England and Wales as charity 
number 1111719, we are financed by Anglo American plc, which, in turn, owns 
85% of De Beers, a world leading diamond company. We are also registered 
in South Africa as the Anglo American Foundation Fund Trust (charity number 
IT9697/98) and the Anglo American Foundation Trust (charity number IT9698/98). 
This reflects our history, dating back to the 1960s when the Chairman’s Fund was 
established in South Africa, followed by the Anglo American Group Foundation in 
2005. Both were merged in 2018–19 to create the Anglo American Foundation.0
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Working closely with our partners, we will pilot 
programmes initially in South Africa and Peru before 
scaling up across our footprint. We’re indebted  
to Anglo American for making our work possible. 
Throughout 2022, we remained closely aligned  
with the Company’s core Values and Purpose, 
including tracking against the United Nations 
Sustainable Development Goals (SDGs). 

We were sad to say goodbye to Norman Mbazima, 
who has made an immeasurable contribution since 
becoming a Trustee in 2004. We were delighted to 
welcome two new Trustees: Ruben Fernandes and 
Themba Mkhwanazi – you can find out about their 
extensive experience on page 06. 

And of course, none of the achievements in this 
report – nor the mission ahead – would be possible 
without the dedication of our management team, 
whose members are working tirelessly to design, test 
and refine our new strategy, while also making our 
operational and management processes as smooth 
and efficient as possible. We can all agree that there 
is great enthusiasm and energy to get started on  
our new chapter towards a greener, fairer future for 
communities worldwide.

As Trustees of the Foundation, it is a 
privilege to be part of this new phase 
in the Foundation’s long history and to 
take forward its new ambitious mission 
– to empower young people to create  
a greener, fairer future.

Enabled by an unprecedented donation received 
from Anglo American in 2021, and building on the 
Foundation’s work to date, the Board of Trustees  
is taking forward a strategy that puts young people 
at its heart. With youth unemployment a growing 
problem in many countries where we operate, our 
research and outreach have highlighted a clear role 
for the Foundation to empower young people to 
become change makers and leaders of the future, 
with a specific emphasis on green entrepreneurship. 
We will seek to fulfil this role by:

1.	 Creating economic opportunity
2.	 Building resilience
3.	 Giving young people a voice

Across these priorities, we consider gender, climate 
change, resilience and inclusivity as cross-cutting 
themes and we take a holistic, evidence-based  
and long-term approach. 

Reflections on a milestone year

“�We’ve listened to young 
people. They’ve told us they feel 
disempowered. They want dignified 
work, healthier lives and to be a 
valued part of their community.  
So, alongside like-minded partners, 
we’re combining fresh thinking and 
hard evidence to inspire hope and 
change young people’s futures.”

Board of Trustees

0
3

A
ng

lo
 A

m
er

ic
a

n 
Fo

un
d

a
tio

n 
R

ep
o

rt
 2

02
2

R
e

fle
ct

io
ns

 o
n 

a
 m

ile
st

o
ne

 y
ea

r



The year in numbers

Health and well-being

Emergency response

Education 

Ambassadors for Good 

Policy and advocacy

Livelihoods 

18.6%

20.8%

36.8%

4.6%
2.1%  

 12.6%

 Biodiversity

Other*

4.5%

*Employee matched funding at 0.01%.

In 2022, we invested $28.5 million  
for mission-driven projects and 
emergency response around the  
world. We estimate that our grants  
have reached approximately  
150,000 people globally(3).

(3)	� Includes 73,423 reached by Anglo American’s Ambassadors for Good employee 
volunteering programme – see pages 10–11. Excludes those assisted via 
donations to the front-line Ukraine humanitarian response via the Disasters 
Emergency Committee and the Salvation Army, as well as donations to Gift of the 
Givers for its South Africa flood response.

Number of people reached around the world  
(Core grants and Ambassadors for Good)

$28.5 million
Invested for mission-driven projects 
and emergency response

Canada

1,200

South Africa

81,930
Zimbabwe

341
Namibia

2,630
Botswana

5,619

UK

20,977

Brazil

8,134
Peru

1,305
Chile

14,429

Rest of World
(number of people  
reached including  
scholarships)

9,996

Percentage of total grant portfolio by strategic theme 
(100% = $28.5 million)

South Africa 36.1%

Regional Programme* (southern Africa) 24.3%

Rest of the World/global programmes 21.2%

United Kingdom 6.2%

Zimbabwe 3.6%

Brazil 3.2%

Peru 3.1%

Canada 1.3%

Other** 1.0%

Percentage of total grant portfolio distribution by country  
(100% = $28.5 million)

*�	� Regional Programme refers to the Global Fund programme, which has a southern 
African remit.

**	 Australia, Chile, Botswana and Namibia.

Australia

100
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About us

Empowering young people  
to create a greener, fairer future
Through our new mission, we address three strategic priorities. 
These priorities are interdependent, which is why we take a 
holistic and participatory approach, working closely with our 
partners and young people themselves.

1.	 Creating economic opportunity: Climate change and 
unemployment are significant threats to young people’s futures 
and livelihoods. We act to unlock green growth in communities 
and create sustainable jobs for young people.

2.	 Building resilience: Health and social issues are stopping 
young people from reaching their full potential. We work with 
young people across areas including mental health, sexual  
and reproductive health, and gender-based violence. Building 
resilience helps young people take an active role in society  
and maximise their potential.

3.	 Giving young people a voice: Young people are not being 
heard. We believe young people are the agents of change and 
should be at the centre of decisions that will shape their future. 
We aim to nurture participation, support greater engagement 
and give young people a voice in their community.

Across these priorities, we actively consider cross-cutting 
themes of climate change resilience, gender and inclusivity.  
We also take a long-term approach, side-by-side with  
non-governmental organisations (NGOs), governments, 
businesses and other foundations to create systemic change, 
unlock investment and be advocates for young people in  
their communities.

Holistic, evidence-led approach 
Our approach is to put young people at the heart of  
everything we do, giving them the tools to create a  
positive impact and unlock their potential. A rigorous,  
evidence-led methodology involves working with  
young people and partner organisations to: 

	- Identify the need and understand key barriers  
to empowerment 
	- Ideate, pilot and refine innovative approaches  
to tackle barriers across our three priorities
	- Implement and scale effective models in partnership.

Guided by Anglo American Values
Operating as a fully independent charity, we are funded by  
Anglo American. The lasting, positive impact we seek to create 
for society remains guided by the Anglo American Values of:

- �Collaboration – We put partnership and collaboration  
at the core of our approach. Fostering long-term, impactful 
partnerships with communities and stakeholders is the  
key to delivering long lasting impact.

- �Innovation – We focus on testing and scaling new ways of 
working, seeking to identify genuinely innovative solutions to 
long-term problems. We take calculated risks and understand 
there are no quick fixes to the barriers we aim to overcome.

- �Accountability – We own our decisions, actions and results, 
and are empowered to make choices and learn from our 
experiences.

- �Integrity – We always act honestly, fairly, ethically and 
transparently.

- �Care and respect – We put young people and our partners  
at the heart of our approach, promoting an inclusive, caring 
and respectful society.

- �Safety – We constantly strive to improve safety, health and 
well-being.

A wider contribution in line with Anglo American’s Purpose, 
we contribute to 10 of the 17 SDGs through our strategy.
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Board of Trustees

Ruben Fernandes 
Trustee
Ruben is Regional Director, Americas 
with responsibility for Anglo American’s 
businesses in Brazil (iron ore and nickel), 
Chile (copper) and Peru (copper).

In 2022, the Foundation was governed by  
five Trustees, including two new members:  
Ruben Fernandes and Themba Mkhwanazi. 
Together, they bring a wide range of expertise 
and experience to the Foundation.

Themba Mkhwanazi 
Trustee
Themba is Regional Director, Africa  
& Australia with responsibility for  
Anglo American Platinum, Kumba 
Iron Ore and Australian operations 
(Steelmaking Coal). Themba is also 
Vice President of the Minerals Council 
of South Africa. Themba has extensive 
experience in the resources industry, 
including 18 years in his native South 
Africa, as well as in the US and Australia. 

Yvonne Mfolo 
Trustee
Yvonne is the Executive Head of 
Corporate Affairs at Anglo American 
Platinum. She joined from Kumba Iron 
Ore where she was Executive Head  
of Corporate Affairs from 2011.

Anik Michaud* 
Trustee
Anik was Anglo American’s Group 
Director of Corporate Relations and 
Sustainable Impact, Group Management 
Committee member and non-executive 
director of the Platinum business. Anik is 
a Visiting Fellow of Said Business School, 
Oxford University. 

* Resigned as Chair on 31 May 2023.

Jon Samuel 
Trustee
Jon is Senior Advisor for Anglo American, 
and is the company’s representative on  
the International Council on Mining and  
Metals (ICMM). Jon is also a director of  
the Development Partner Institute, 
International Women in Mining, and  
the Initiative for Responsible Mining 
Assurance. He is a trustee at the 
Woodsmith Foundation.
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In partnership with the IADB and 
TechnoServe, Brazil and Peru
For over a decade, Anglo American has 
partnered with TechnoServe globally, creating 
more than 33,000 jobs and $120 million in 
incremental revenues for beneficiaries. 
Since 2017, we’ve collaborated with the IADB and 
TechnoServe to promote sustainable socio-economic 
diversification in mining communities in South America, 
focusing on innovation in enterprise, local suppliers, 
youth and value chain development, and institutional 
capacity building. The programme was one of five 
finalists for the 2021 P3 Impact Award presented 
annually by the Office of Global Partnerships at the  
U.S. Department of State, given to the most impactful 
public-private partnerships around the world.

Youth development constitutes a core component 
of the partnership in Brazil and Peru, which is now 
in its second phase, building on the learnings of the 
first phase. 

Crescer programme, Brazil
For those growing up in Brazil’s mining communities, 
future-focused, innovative skill sets are essential to 
employability. Therefore, the Crescer programme 
around our Minas-Rio operations focuses on youth 
empowerment and employability skills. Lessons from 
the first phase were applied to significantly scale up the 
programme in its second phase, targeting 4,000 young 
people, aged 16 to 35. 

As well as achieving scale, the programme combines 
the best of adult learning principles with e-learning 
technologies, backed by counselling advice and 
corporate and education partnerships. The proven 
model involves capacity building, linking participants 
with job opportunities for long-term, sustainable 
outcomes. To date, Crescer has trained 1,564 youth 

Whilst embarking on our new strategic 
direction, we continued to support 
partners working across previous 
strategic priorities, including livelihoods 
and health and well-being. In total, 
we deployed $28.5 million, including 
additional funds mobilised for 
emergency aid in Ukraine and  
South Africa.

Case study

UN SDGs:

Case study

Growing community capacity,  
South Africa

In South Africa, community-based 
organisations (CBOs) can be centres of 
innovation and social change, yet they often 
remain overlooked and undersupported.  
Our grants aim to strengthen the capacity  
of CBOs in host communities. 
Two strategic programmes progressed in 2022:  
the community grants programme and the capacity-
building incubator. In partnership with Tshikululu Social 
Investments, our community grants programme seeks 
to identify small CBOs for grant funding to expand 
their potential impact in community. We are currently 
working together to pilot the programme in two mining 
communities, around our Venetia and Amandelbult 
mines supported by the Seriti Institute. Meanwhile, 
working with the Social Change Assistance Trust and 
Dalberg, we were proud to launch the capacity-building 
incubator programme for communities around the 
Mogalakwena mine, with training, mentorship and  
small grants being made available to beneficiaries. 

directly and nearly 3,000 indirectly, with 87 state school 
teachers trained as trainers and 26 companies offering 
employment and/or training to participating youth. 

By the end of 2023, Crescer intends to train a further 2,000 
youth directly (of whom at least 60% are women or girls) and 
3,000 indirectly; and engage eight additional employers.

Emerge programme, Peru
In the Moquegua region of Peru, the youth development 
component of the Emerge programme, which is based  
on the EmpleaT Chile programme, focuses on improving  
the employability of technical college students and 
graduates to improve the connection between labour 
supply and demand. Emerge provides job application and 
interview training, while connecting students with local 
companies via internships and other technical on-the-job 
skills programmes. 

In 2022, 361 students graduated from Emerge, with 75%  
of job-seeking graduates gaining employment. New 
alliances were made with two technical institutes in the 
region, José Carlos Mariátegui and Luis E. Valcárcel, as well 
as five employers. In the next 18 months, the programme 
aims to ensure 900 youth attending higher education are 
job-ready, of whom at least 50% will be women. This will 
be supported by a new online job portal, collaborative 
learning spaces and mentoring. We integrated learnings 
from 2022 to improve the intervention and participation 
rates. The programme aims to achieve sustainability by 
empowering programme graduates to continue improving 
their employability skills and establishing strong partnerships 
between companies and education institutions in the region.

Our work in 2022

Livelihoods
In 2022, we deepened our youth 
development and employability programme 
in Brazil and Peru in partnership with  
Inter-American Development Bank (IADB) 
and TechnoServe, promoting sustainable 
socio-economic diversification in mining 
communities. In South Africa, by providing 
unrestricted funding and building capacity, 
we are working to unlock the innovation 
and social change potential of community-
based organisations.
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Backing The Global Fund to Fight 
AIDS, Tuberculosis and Malaria

Case study

UN SDGs:

Case study

Storytelling to change lives in  
South Africa
We joined forces with MTV’s Staying Alive 
Foundation to help deliver MTV Shuga, the 
award-winning mass behaviour-change 
campaign to improve the sexual and 
reproductive health of young people. 
South Africa has the largest HIV epidemic in the 
world, with adolescent girls and young women at 
particularly acute risk. The concerning trend is being 
driven by factors such as gender-based violence, 
intergenerational relationships, transactional sex, 
inadequate access to information and services and 
substance abuse – all exacerbating a ‘syndemic’  
of HIV and Tuberculosis in the country. For more than a 
decade, the Staying Alive Foundation has been working 
to save lives through storytelling, with its MTV Shuga TV 
drama series reaching millions of young people. 

In 2022, our grant helped create ‘Down South 3’,  
MTV Shuga’s latest series on HIV and Tuberculosis 
prevention and substance abuse, alongside a radio 
series, digital content and print resources to diversify 
audiences and reach those without TV access. The 
series is the result of extensive consultation with young 
people, NGOs and research institutions, including the 
University of the Witwatersrand Reproductive Health 
and HIV Institute’s Project PrEP, which aims to improve 
the uptake of sexual health services. It has been 
carefully designed as engaging, youth-relevant media 
that’s accessible and free to all. Down South 3 will air in 
2023 on Paramount Africa channels, followed by Netflix 
and MTN Ayoba. Meanwhile, Down South 3 will extend 
to radio dramas, comic books, school activations and 
peer education in the next 12 months. 

Health and well-being
In 2022, in partnership with Anglo American, 
we pledged to invest in digital solutions to 
fight against AIDS, Tuberculosis and Malaria, 
and joined forces with the Staying Alive 
Foundation to help deliver MTV Shuga, an 
award-winning campaign to improve young 
people’s sexual and reproductive health.

In 2022, the Foundation and Anglo American 
came together in a joint pledge to give  
$15 million to help the Global Fund accelerate 
its work to fight AIDS, Tuberculosis and Malaria.
Our pledge is part of a wider fund of $100 million raised 
by private sector companies and foundations to scale, 
across Africa, interventions that work to catalyse health 
outcomes by harnessing the potential of digitisation 
and knowledge-sharing among community health 
workers. The fund is anticipated to grow over time, with 
a ringfenced Digital Health Impact Accelerator Catalytic 
fund to improve the quality of community-based care 
systems across Africa through technology.

“	As an anchor partner of this initiative, we will 
help facilitate the strengthening of community 
health systems and their resilience to respond 
to future pandemics and health-related shocks. 
The accelerator is aligned with our focus as 
a company, and that of the Anglo American 
Foundation and its focus on building strategic 
partnerships to achieve impact. Achieving good 
health and well-being requires us to strengthen 
the quality of community health systems 
collectively, while also promoting the resilience  
of health systems in our host communities and 
the countries where we operate.”

	 Alexandra Plowright 
Community Health and Well-being Lead, Anglo American

“	We are tremendously grateful to Anglo American, 
together with the Anglo American Foundation, 
for once again committing funds to support 
our lifesaving work. Through its industry-leading 
commitment to health and well-being, Anglo 
American is showing how powerful partnerships 
can be to fight for what counts – to defeat HIV,  
TB and malaria and end health inequity.”

	 Peter Sands 
Executive Director of the Global Fund

Our work in 2022
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Supporting The Salvation Army 
and DEC to provide aid to Ukraine 

Case study

UN SDGs:

Emergency response 
In 2022, we rapidly responded to the  
humanitarian crisis in Ukraine by deploying 
$5 million in emergency aid to support two 
world-renowned charities working on the 
front line. We also mobilised funds to support 
those affected by flooding in South Africa.

With a presence in Ukraine since 1993, The 
Salvation Army launched a dedicated appeal to 
help children, families and those vulnerable to the 
threat of human trafficking in 10 cities: Berehove, 
Kyiv, Kharkiv, Dnipro, Donetsk, Kropyvnytskyi, 
Pisochin, Vinnytsia, Lviv and Novyi. With our  
$1 million grant, the charity was assisted to:
- �Secure a warehouse in Hungary to provide supplies to 

affected areas quickly and efficiently
- �Extend ‘winterisation’ vouchers for women, children and 

the elderly to Bulgaria, Georgia, Moldova and Romania, 
and assist Ukrainian refugees with heating costs during 
the coldest month

- �Establish community spaces across Europe, including 
the UK, to help refugees access language services, 
psychological support and children’s education.

Our $4 million donation helped the Disasters Emergency 
Committee (DEC) to provide a lifeline to millions in  
Ukraine, as well as refugees in neighbouring countries, 
by supporting:
- �Food security, with local DEC-funded charities delivering 

food either in kind or as cash to those in need
- �Water sanitation and hygiene equipment at health 

facilities, hospitals and municipalities, or as hygiene kits for 
individual households

- �Hospitals and primary health care facilities with medicines, 
equipment and first aid

- Mental health and psychosocial support services
- �‘Winterisation’ kits for displaced households, including 

warm clothing and blankets.

Case study

South Africa flood response

Devastating floods in KwaZulu-Natal in 2022 
saw South Africans pulling together to help 
rebuild communities. We mobilised rapidly with 
a $1.1 million donation to Gift of the Givers, the 
largest disaster response NGO on the African 
continent and a strategic emergency response 
partner to the Foundation since the outset of 
the Covid-19 pandemic. 
Our funds supported the organisation’s vital work to 
restore water supplies and provide community shelters 
with essentials such as blankets, mattresses, water and 
mobile toilets. 

We also helped fund the training of first responders to 
build community resilience to future events of this kind. 
Anglo American employees in South Africa supported 
the Foundation’s efforts by gathering essential supplies 
for flood victims to be distributed by Gift of the Givers. 

“We are enormously grateful for this extremely 
generous donation. The gift has allowed 
us to continue to help the most vulnerable 
people affected by the crisis in Ukraine 
and we cannot thank the Anglo American 
Foundation enough for their support.”

	 Benjamin Gilbert 
International Projects Team Leader  
at The Salvation Army

Our work in 2022
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Ambassadors for Good

As Anglo American’s employee 
volunteering programme, 
Ambassadors for Good co-creates 
and delivers projects that drive 
meaningful change.
In 2022, the programme marked five years of operating  
and also went truly global, with every Anglo American and  
De Beers employee now able to join in and support our mission. 

Skills development and sharing is the key priority of 
Ambassadors for Good but employees are also able to 
secure funding of up to $6,850 for a project that aligns with 
Anglo American’s Purpose, Values and Sustainable Mining 
Plan or De Beers’ Building Forever pillars. As well as benefiting 
communities, Ambassadors for Good builds professional  
and personal skills among colleagues in 12 countries  
(across Anglo American and De Beers). In 2022, 443  
Anglo American volunteers gave 10,286 hours to support  
160 charities and social projects. We estimate that this  
has reached 73,423 people.

Anglo American 
volunteers  

443

Hours of skills-based  
volunteering  

10,286 

Funds distributed  
to charities  

$992,963 

Charities and social 
projects supported  

160 
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Australia

214 Hours 
donated

100 People  
reached

3 Charities  
supported

Chile

1,597 Hours 
donated

14,429 People  
reached

20 Charities  
supported

Brazil

1,527 Hours 
donated

7,370 People  
reached

25 Charities  
supported

Canada

169 Hours 
donated

730 People 
reached

3 Charities  
supported

Botswana

775 Hours 
donated

5,619 People  
reached

25 Charities  
supported

South Africa

3,545 Hours 
donated

22,298 People  
reached

51 Charities  
supported

Singapore

431 Hours  
donated

9,777 People  
reached

6 Charities  
supported

China

60 Hours 
donated

2 Charities  
supportedNamibia

454 Hours 
donated

2,630 People  
reached

3 Charities  
supported

Peru

546 Hours 
donated

380 People  
reached

5 Charities  
supported

Ireland

54 Hours 
donated

200 People  
reached

1 Charity  
supported

United 
Kingdom

543 Hours 
donated

9,820 People  
reached

15 Charities  
supported



Ambassadors for Good in action: 
mentoring youngsters in South Africa
For the past five years, Anglo American employees in South 
Africa have given their skills to FLaME, the Future Leadership 
and Mentorship Engine. Founded by Anglo American to tackle 
education inequalities in townships and enable youngsters 
to apply to university, the programme involves volunteers 
mentoring high school students in topics not covered by the 
school curriculum. 

These include drugs and alcohol, financial literacy, sex 
education, and university or job applications. FLaME has  
also been able to offer financial support to those who cannot 
afford textbooks and university fees, as well as loaning laptops 
to 15 students at each partner school for the duration of their 
year-long mentorship. In 2022, FLaME began new partnerships 
with Princess High School in Gauteng, creating hydroponic 
gardens to inspire innovation, science and sustainability.

The programme is led by Thabang Mahlafunya, an  
Anglo American employee, with volunteer mentors including 
FLaME alumni. To date, FLaME has supported approximately  
70 students, of whom 94% have gone on to university.

“Being in the programme opened 
our eyes so much to every aspect 
of applying to higher education. 
We learned how to be confident. 
We learned how to be great public 
speakers, team players, how to  
present ourselves.” 

	 Boitumelo Mbangeni  
Student

“To everyone involved in the 
Ambassadors for Good programme, 
thank you enormously. We really 
appreciate you putting your hand 
up and I would encourage you 
to continue being involved in the 
programme.”

	 Stephen Pearce  
Anglo American Finance Director  
and programme sponsor 

Ambassadors for Good

70
Students  
supported

94%
Of whom have  
gone to university
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What’s next?

As we activate our new strategy in 
South Africa and Peru before scaling 
up more broadly across our footprint, 
we’re working with our partners to trial 
new approaches and gain a deeper 
understanding of the challenges  
facing young people.
Based on the learnings and outcomes of the first pilot 
programmes, we will further refine our strategy and use  
the results to inform our approach and how we scale up. 

This will require ongoing collaboration with a variety of 
organisations, supporting an integrated approach across 
our strategic priorities. In this early phase, we will also 
explore opportunities to transition from ‘traditional’  
grant-making towards using our funds as a catalyst for  
lasting systemic change. 
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With thanks to our partners 

Thank you to the many NGO, business 
and governmental partners that we work 
with, some of which are mentioned here. 
All support and share our vision for a more 
inclusive and sustainable world – with 
community participation at its heart.
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Anglo American Foundation 

17 Charterhouse Street 
London 
EC1N 6RA 
England 

aagf@angloamerican.com

Tel +44 (0)20 7968 8888 
Fax +44 (0)20 7968 8500 
Charity number 1111719 

www.angloamericangroupfoundation.org
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